The purposes of this study was to investigate importance and performance for coffee quality attributes in Korean and Chinese university students by 3 types of coffee; coffee in coffee houses, coffee in vending machines and canned/ bottled coffee. Survey was done for 360 students in Daejeon with developed questionnaires including general information, favorite type of coffee and 15 quality attributes of coffee. Finally, data from 168 Korean and 126 Chinese university students was used for statistical analysis by SPSS 18.0 package program. Results of this study were as follows: for favorite type of coffee, the rates of coffee in coffee houses, coffee in vending machines and canned/ bottled coffee were 43.0% 34.8% and 22.2% in Korean students and 8.7%, 78.0%, and 12.2% in Chinese students, respectively. Comparing Chinese students and Korean students showed higher importance for several quality attributes of coffee in coffee house (p < 0.05), but lower importance for most quality-attributes of coffee in vending machine (p < 0.05) and canned/bottled coffee (p < 0.05). According to importance and performance analysis, strategies for increasing satisfaction were to improve 'price' of canned/bottled coffee in Korean students, and 'taste', 'volume', 'concentration' and 'variety' of canned/bottled coffee and 'freshness' of coffee in vending machine in Chinese students. These results suggested that differentiated marketing plans between Korean and Chinese university students should be needed in coffee industry. (Korean J Community Nutr 16(4) : 511~524, 2011) 
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연구대상 및 방법 -------------------------
조사대상 및 기간
2.73 ± 0.80 2.66 ± 0.88 −0.570 3.14 ± 0.83 2.92 ± 0.94 −1.485 Brand Importance 3.73 ± 1.21 4.06 ± 0.92 −1.815 2.47 ± 1.14 2.37 ± 1.01 −0.527 3.28 ± 1.00 3.25 ± 1.09 −0.180 Performance 3.35 ± 1.02 3.51 ± 0.94 −0.984 2.58 ± 1.02 2.50 ± 0.91 −0.502 3.08 ± 0.82 3.24 ± 0.97 −1.101 Convenience Importance 3.54 ± 1.23 3.85 ± 0.88 −1.690 3.64 ± 1.13 3.71 ± 0.97 −0.394 3.82 ± 1.09 3.68 ± 0.97 −0.801 Performance 3.38 ± 1.02 3.44 ± 0.79 −0.413 3.55 ± 1.05 3.51 ± 0.95 −0.257 3.69 ± 0.99 3.48 ± 0.97 −1.317 Thirst relief Importance 2.80 ± 1.06 2.87 ± 1.15 −0.367 2.64 ± 1.20 2.60 ± 1.00 −0.208 3.23 ± 1.10 3.10 ± 1.11 −0.726 Performance 2.57 ± 0.96 2.80 ± 0.96 −1.429 2.70 ± 1.12 2.65 ± 0.88 −0.362 3.14 ± 0.91 3.11 ± 0.99 −0.212 1) Likert-type 5 point scale : 1 = very low, 3 = so-so, 5 = very high, 2) Mean ± SD, *: p < 0. 3.80 ± 0.97 2) 3.63 ± 0.75 −1.020 3.27 ± 0.78 3.30 ± 0.89 −0.181 3.62 ± 0.89 3.61 ± 0.67 −0.020 - 
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